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Introduction 
 
Welcome to the Learn-IP digitally supported training programme. A programme for 
Intellectual Property Rights and Geographical Indication Training dedicated to the Cultural 
Heritage and Cultural Tourism sector.  
 
This programme aims at developing skills among cultural, religious and creative tourism 
professionals, cultural workers and cultural/religious heritage managers for understanding 
and using Intellectual Property Rights for protection and valorisation. 
 
One may ask how IPR can be applied in the cultural heritage and cultural tourism sector. 
The relationship between cultural heritage and intellectual property certainly evolves in a 
profoundly complex setting.1 It is mainly related to the relevant IPR legislation environment. 
It can be national, regional or international. Also, intellectual property forms, mainly rely on 
certain author-centred premises that in many cases do not work well with the protection of 
traditional cultural heritage particularly traditional knowledge and cultural expressions. 
However, there are certain aspects in the field of intellectual property that can be useful in 
the field of cultural heritage and particularly in the field of cultural tourism.  
The Learn-IP programme identifies those areas and is developed based on the following 
premises: 
- Learn-IP acknowledges the fact that in some cases IPR tools may not be applicable, 
however it explores and presents those areas in the targeted sector that can find appropriate 
usage and synergy of IPR and protection/valorisation of cultural heritage and tourism assets. 
- Legislation regarding IPR varies from country to country, regionally and internationally. The 
context should be considered when applying the knowledge from this training.  
- This training is intended to show you the broad range of opportunities from an active IPR 
management, but professional expertise is strongly recommended when applying the 
concepts in your own working environment. 
 
This online training programme is developed to support cultural heritage managers and 
cultural tourism actors with the effective use of digital technologies to check for compliance 
with IPR regulations. It will raise awareness of the many IPR regulations and their relevance 
for products and services. The training programme will act as an online “guided tour” through 
IPR regulations and will indicate what can be done to legally protect your property, expertise 
and knowledge. It will provide transparency in a field that for many representatives of cultural 
heritage and cultural tourism is still a no man’s land. The training will also show when 
professional help is recommended.  
 
This programme has seven modules, one introductory and six thematic modules that should 
be approached step-by-step. More information is presented in the section Learn-IP learning 
curve, part of this introductory module. It also consists of a short description of the modules 
as well as a glossary which can be used as a substantial part while learning the material.  
 
The training modules are originally written in English. Each module has translations provided 
in German, Spanish, Macedonian, Bulgarian and Romanian. The translated versions are 
adapted contextually and may consist technical non-essential differences from the original 
versions. 

 
 
 

                                                      
1 Burri, M, Cultural Heritage and Intellectual Property, The Oxford Handbook of International Cultural 
Heritage Law, 2020, 0.1093/law/9780198859871.003.0020  

https://www.oxfordhandbooks.com/view/10.1093/law/9780198859871.001.0001/law-9780198859871-chapter-20
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Training method 
 
LEARN-IP learning philosophy promotes a unique engaging training method, based on 
the following aspects: 

● Short-burst learning sessions which feature very well-structured learning content. 
● A deep sense of involvement and merging of action and awareness. 
● A sense of control and dealing with the tasks that you will find at the end of the 

module using the module exercises. 
● Enjoyment and provoking further interest. 

 
LEARN-IP focuses on an interactive training approach:   

● The modules as training material for self-learning.  
● Using the interactive LEARN-IP e-learning platform: moodle.learn-ip.eu for facilitated 

training sessions in a group with a professional trainer. 
 
Unlike the lecturers in the face-to-face classroom who provide their students with guidance 
and some additional directions, you have to take responsibilities for time management 
and for the control of your learning progress.  
 
Please note that certain modules require professional expertise and guidance by 
experts/trainers. This information is indicated at the beginning of each module.  
 
The LEARN-IP consortium has assessed how the European Qualifications Framework 
(EQF) can be used to make qualifications obtained through participating in the LEARN-IP 
programme readable across Europe. Therefore, in line with the EQF model, the LEARN-
IP consortium has decided to define the learning objectives and training content starting 
with EQF level 4.  
 
All modules are created by the European LEARN-IP team of intellectual property legal 
experts, business developers, vocational training providers, and players in creative 
industries, cultural heritage, and cultural tourism sectors based in five European countries: 
Germany, Spain, Romania, Bulgaria, and North Macedonia.  
 
You can find more information on the homepage: https://learn-ip.eu  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

about:blank
https://learn-ip.eu/
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Short description of modules 
 
The Learn-IP programme consist of seven modules, one introductory and six thematic 
modules 

 
Figure 1. Learn-IP learning roadmap 

 
Module 1: Introduction to the learning curve of Intellectual Property in cultural heritage 
and cultural tourism  
This module gives a general introduction to the project and the relevance of intellectual 
property rights for cultural heritage and cultural tourism.  
 
Module 2: How to identify assets in the cultural heritage and tourism sector  
This module is addressed to heritage managers and cultural tourism professionals and first 
introduces the terms “cultural heritage” and “cultural tourism” as they are used in the context 
of LEARN-IP. It explains the term “asset” which plays an important role in the context of 
intellectual property rights. It then goes on to discuss the potential of heritage assets for 
cultural tourism, and learners will gain insight into how to identify assets and make use of 
opportunities from assets. With some good practices and numerous exercises learners can 
reflect and deepen their understanding and knowledge.  
 
Module 3: Transformation of cultural heritage and tourism assets into Intellectual 
Property  
This module provides a guided tour through intellectual property rights (IPR) and their 
application to cultural heritage and tourism assets. After a general introduction of properties 
of IPR, various kinds of industrial property rights and copyright are introduced and illustrated 
with examples. This knowledge is then applied to the field of cultural heritage and cultural 
tourism. Criteria and strategies are developed which allow for identifying the most appropriate 
IPR for a specific asset. The prerequisites, necessary steps to obtain protection, and the 
estimates of occurring costs are presented.  
 
Module 4: How to identify opportunities and overcome barriers for utilizing assets  
This module presents the importance of the cultural heritage and tourism assets as an 
opportunity for developing economic benefits. It focuses on how to identify opportunities for 
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its protection and utilization. It examines the identification of the barriers and the importance 
of precaution measures for the third-party IPR related to cultural heritage and cultural tourism 
assets. It enables learners to develop a sustainable cultural tourism business in a protected 
cultural environment. This module is a valuable reference to be added to the skills and 
knowledge learners develop through practice and experience.   
  
Module 5: IPR Strategy and Business Development  
This module explores the principles of an IPR strategy in the cultural heritage and cultural 
tourism sector: It provides an answer to the question of what to do after registration of IPR for 
certain cultural tourism or heritage products or services. Furthermore, it explores the general 
question of how to “exploit” cultural heritage and cultural tourism assets and to bring economic 
benefits to the stakeholders, including the local community. Finally, this module opens new 
horizons to the learners regarding the latest trends in digitization specifically for the cultural 
tourism and heritage sectors.  
 
Module 6: How to build value-chains to valorise cultural heritage and tourism 
Intellectual Property  
This module explains how value chains can be developed specifically with intellectual property 
assets and what needs to be considered. Targeted learners are stakeholders from cultural 
heritage as well as cultural tourism. They should first become aware of what value chains are 
and the serious role they can play. The competences and skills that will be developed include, 
in the first step, the identification and analysis of value chains. The next step is the integration 
of intellectual property rights in value chains and their beneficial use in terms of economic, 
social, environmental, and sustainable effects. For both sectors, this is presented and 
discussed in respective impacts.  
 
Module 7: “How to finance the creation of IP assets in cultural heritage and tourism”  
This module presents the professional approach to financing the protection and 
commercialization of cultural heritage and cultural tourism assets. Funding these activities is 
one of the most important considerations to be taken, but not many European cultural and 
tourism stakeholders are trained in the art of raising funds. Thus, the module provides 
information about the existing different financing sources and financing models for the different 
steps in the intellectual property protection and exploitation phases. Finally, this module 
introduces the different forms and unique features of the financing possibilities available and 
illustrates those with examples, with good practice references, and with referrals to further 
readings. 
 
Each Module consists of: 

− Expected learning outcomes by the respective Module 
− Training content divided in units and sub-units 
− Exercises 
− Good Practices 
− Check your knowledge – Quiz (as a separate part) 

 
The major topic is systematically elaborated within the Module’ units and subunits. The 
learner can gain practical knowledge by applying the concepts within the exercises part. The 
learner can also get a practical overview of how those concepts/tools elaborated have found 
practical implications in real life. This can be checked in the Good Practices part. Finally, 
each learner can assess the knowledge gained in the Quiz part.  
 
Each module is thematic, meaning that they cover separate topics which can be easily 
accessed by the learner. In each module, you can find referrals to other modules which 
direct you to where you can further complement your knowledge related to the specific area 
of interest.  
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How to approach the material – Learning curve 
 
 
The Learn-IP programme consists of 1 introductory and 6 thematic modules. It is envisioned 
that the learning is conducted step-by-step starting from Module 2, ending with Module 7. 
This training programme offers the best value when taken as a whole. However, depending 
on the level of knowledge of the learner, the Modules can be taken and learned separately. 
An alternative may be to start with reading the good practices to spark initial interest and 
then go through the training content as needed by the learner. Either way, each learner 
should explore the learning curve presented below. It serves as a guide to the learner on 
how to take and learn the material based on his/her specific needs and interests. 
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Please refer to Module 2. How to identify assets in cultural heritage and tourism 
sector 

 Do you want to: 
- Understand what assets are and what they represent in 
the cultural heritage and tourism sector. 
- Understand their potential. 
- Identify and map potential assets that can be a subject to 
IPR and gaining economic benefits for your organization. 
- Explore cultural heritage and tourism assets through 
examples and try to identify your own assets. 
 
 
 

   

  3 

Once you have identified potential 
assets in cultural heritage and tourism 

sector, you need to understand the 
options for their protection 

2 

Learn-IP Learning Curve 

2 

3 

1 
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Explore the general 

concept of IPR 

What IPR instrument 
can be used to protect 
your asset. 

What are the 
Common legal 
properties? 

National, regional 
and international 
aspects of IPR 

Economical 
aspects and 
opportunities 

How to utilize IPR for 
protection of cultural 
heritage and cultural 

tourism assets 

Identifying assets 
accessible to 
protection 

 

Finding the appropriate 
IPR 

Trademarks 

Designs 

Patents 
 

Learn by examples 

Geographical 
Indications 

Copyright 

Further IPR 

Protection by multiple 
IPR 

 

 

 

  

  

  

   
 
 

     
 

 
 

 
 

  

   
      

  

  

       

 

For protecting cultural heritage and tourism assets with IPR 
instruments you need to: 
- Understand what IPR is, 
- Explore various types of IPR instruments, 
- Understand how to utilize IPR for protection of cultural heritage 
 and cultural tourism assets 
 

 
Please refer to Module 3. Transformation of cultural heritage and tourism assets into IP 
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How to identify barriers for 
cultural heritage and tourism 

assets protection 

  3  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Once you know how to identify assets and 
IPR instruments that can be used in the 
sector of cultural heritage and tourism you 
need to learn to identify opportunities and 
check if there are barriers for utilization of 
those assets. 
 

Please refer to Module 4. How to identify opportunities for exploiting the protection and use of 
cultural heritage and tourism assets. 

How to identify opportunities for 
utilization of cultural Heritage 

and cultural Tourism. 

How to develop a 
sustainable tourism 

business in a protected 
cultural environment 

Why integration of cultural 
heritage and tourism assets in 

the social activity of the 
community is important? 
(Acknowledgment and 

preservation) 
 

Opportunities for preservation 
of cultural heritage and tourism 
assets for economic benefits. 

How to create synergies 
with the local community 
for implementation of IPR 
and utilization for general 
commercial benefit. 
(Collective rights) 

 

Difficulties community 
members might face 

regarding the protection of IP 
in the field of cultural heritage 

and tourism. 

What are the tools for 
overcoming barriers of 
utilizing opportunities for 
utilizing cultural heritage 
and tourism assets? 

 
 
 
 

What are the 
precautionary 

measures to be 
taken? 

 Importance of 
communication and 
cooperation between the 
cultural sites/institutions 
and the business sector. 

 

What are the dangers of 
Infringement of Third 

Party IPR and possible 
consequences (Freedom 

to operate)? 

Third-party IPR 

Bad practices for 
implementation of IPR in 
cultural heritage and 
tourism assets. (i.e.  
examples of infringement 
of third party rights/ or 
collective rights 
considered by the 
community) 
 

Good practices for seized 
opportunities for IP protection 

of cultural heritage and 
tourism assets. 

 

Please refer to 
Module 4. (Unit 
3) 

 

Once you know how to identify assets and 
IPR instruments that can be used in the 
sector of cultural heritage and tourism you 
need to learn to identify opportunities and 
check if there are barriers for utilization of 
those assets. 
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Do you want to exploit cultural 

heritage and tourism IPR assets? 

   

 
 
 

  Do you want to exploit  
cultural heritage and tourism assets for 

general economic benefits? 
 
 
 
 

 

 
 
 
 

 

  

Are there barriers/obstacles 
for protection of cultural 
heritage and tourism assets? 
 

  
If there are no significant obstacles, 
you may want explore the strategies 

and tools for exploiting cultural 
heritage and tourism IPR assets and 

for general economic benefits 

               Please refer to Module 5. IPR Strategy and Business Development 
 
 

Developing 
your own IPR 
strategy 

What and 
how to 
protect? 

What after 
registering 
IPR? 

Fostering own 
IPR; IPR 
portfolio 

The business 
aspect of 
utilizing assets 

Exploiting 
assets in the 
digital age 

Marketing tools for 
pursing business 
objectives 
 

Introduction to a business 
model canvas 

IPR Valuation 
and monetization 

Measures 
against 
competitors 
 

Do you infringe third  
-party IP rights? 

 

Can these obstacles be 
avoided? 

 

YES YES 

NO 

Consider avoiding 
implementation of IPR 
or refer to Module 4.  
(Sub-unit 4.3) 
 

NO YES 

Please refer to Module 5. IPR Strategy and Business Development (Unit 1) 

 

Please refer to Module 5. IPR Strategy and Business Development (Unit 2) 
 

NO 

4 

Please refer to Module 5. IPR Strategy and Business Development (Unit 3) 
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Explore how you can 
finance the creation of 
cultural heritage and 

tourism assets 
NO 

 

 
 
 
 
 
 
 
 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Once you know how to identify assets and 
IPR instruments that can be used in the 
sector of cultural heritage and tourism you 
need to learn to identify opportunities and 
check if there are barriers for utilization of 
those assets. 
 

Third-party IPR 

 
Please refer to Module 6. How to build value chains to valorise cultural heritage and cultural tourism Intellectual 

Property 

Understanding what 
value chain 
means? 

Exploring the value 
chain in cultural 
heritage 
management 

Exploring the 
value chain in 
cultural tourism 

Exploring how value chain can 
be developed specifically from 
IPR assets and what needs to 
be taken into account 

 

 

 

 

 

Please refer to Module 7. How to finance the creation of IP assets in cultural heritage and cultural 
tourism 

Start with implementation of 
your IPR strategy and 
business development 
solutions in the cultural 

heritage and tourism sector 

Understand the need to 
finance the creation of 
cultural heritage and 

tourism assets 

 

Implementation of the IPR 
Strategy and business 

development solutions are 
closely related to the specific 

Market Value Chain. You have 
to consider how to build value-

chains to valorize cultural 
heritage and tourism assets. 

 

Explore the financing 
mechanisms in general 

Analyse the 
financial 
mechanisms 

How to ensure 
financial 
sustainability 

Once you reached to point that you 
understand the potential of IPR in the 
cultural heritage and tourism industry 

and how to implement IPR strategy and 
business development solutions, you 

need to make an analysis whether you 
have the financial resources to 

implement it. 
 

YES 

5 

6 
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Learn-IP GLOSSARY 
 
A B C D E F G H I J K L M  
N O P Q R S T U V W X Y  Z 
 
A 
Asset is a resource with economic value that an individual, organization, corporation, or 
country owns or controls with the expectation that it will provide a future benefit. Assets are 
reported on a company's balance sheet and are bought or created to increase a firm's value 
or benefit the firm's operations. 
Asset-backed security (ABS) is a type of financial investment that is collateralized by an 
underlying pool of assets—usually ones that generate a cash flow from debt, such as loans, 
leases, credit card balances, or receivables. It takes the form of a bond or note, paying income 
at a fixed rate for a set amount of time, until maturity. For income-oriented investors, asset-
backed securities can be an alternative to other debt instruments, like corporate bonds or 
bond funds. 
B 
Business model describes how an organization creates, delivers, and captures value, in 
economic, social, cultural, or other contexts. The process of business model construction and 
modification is also called business model innovation and forms a part of business strategy. It 
refers to a company's plan for making a profit. 
C 
Capital structure is a business finance term that describes the proportion of an organisation's 
capital, or operating money, that is obtained through debt and equity. Since capital is 
expensive for many businesses, it is particularly important for cultural and tourism 
organisations to determine a target capital structure. 
Certification marks are signs which seek to certify certain characteristics of the goods and 
services, for example, their quality. They are used to distinguish goods or services, which are 
certified by the proprietor of the mark in respect of material, mode of manufacture of goods 
or performance of services, quality, accuracy, or other characteristics, with the exception of 
geographical origin. 
Charitable donation is a gift made by an individual or an organization, mostly to a non-profit 
organization, charity, or private foundation. Charitable donations are commonly in the form 
of cash, but they can also take the form of real estate, assets, appreciated securities, clothing, 
and other assets or services. 
Closed-end investment companies are similar to venture capital firms but have smaller, fixed 
(or closed) amounts of money to invest. These companies themselves sell shares to investors, 
then use this money to invest in other companies. They usually concentrate on high-growth 
companies with good track records rather than start-up companies. 
Collective marks are not owned by private persons, institutions or companies, but 
organizations. They are used by their members to identify themselves with a level of quality 
or accuracy, geographical origin, or other characteristics set by the organization that owns 
the collective mark. They are an indication of origin pointing to a group of companies. 
Community building is a field of practices directed toward the creation or enhancement of 
community among individuals within a regional area (such as a neighbourhood) or with a 
common need or interest. 

https://en.wikipedia.org/wiki/Organization
https://en.wikipedia.org/wiki/Value_creation
https://en.wikipedia.org/wiki/Business_strategy
https://www.investopedia.com/terms/p/privatefoundation.asp
https://www.investopedia.com/terms/r/realestate.asp
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Commercialization is the process of bringing new products, production methods or services 
to market - making it available on the market. 
Copyright refers to the legal right of the owner of intellectual property. In simpler terms, 
copyright is the right to copy. This means that the original creators of products and anyone 
they give authorization to are the only ones with the exclusive right to reproduce the work. 
Crowdfunding is the use of small amounts of capital from a large number of individuals to 
finance a new business venture. Crowdfunding makes use of the easy accessibility of vast 
networks of people through social media and crowdfunding websites to bring investors and 
entrepreneurs together, with the potential to increase entrepreneurship by expanding the 
pool of investors beyond the traditional circle of owners, relatives, and venture capitalists. 
Cultural asset is something that has value because of its contribution to a community's 
creativity, knowledge, traditions, culture, meaning, and vitality. They can be the places you 
visit to express your cultural identity, and/or the resources you uses to pursue a creative 
practice. 
Cultural heritage is the heritage of tangible and intangible heritage assets of a group 
or society that is inherited from past generations. Not all heritages of past generations are 
"heritage"; rather, heritage is a product of selection by society. 
Cultural sustainability as it relates to sustainable development (or to sustainability), has to 
do with maintaining cultural beliefs, cultural practices, heritage conservation, culture as its 
own entity, and the question of whether or not any given cultures will exist in the future. From 
cultural heritage to cultural and creative industries, culture is both an enabler and a driver of 
the economic, social, and environmental dimensions of sustainable development. 
Cultural tourism is a type of tourism activity in which the visitor’s essential motivation is to 
learn, discover, experience, and consume the tangible and intangible cultural 
attractions/products in a tourism destination. These attractions/products relate to a set of 
distinctive material, intellectual, spiritual, and emotional features of a society that 
encompasses arts and architecture, historical and cultural heritage, culinary heritage, 
literature, music, creative industries and the living cultures with their lifestyles, value systems, 
beliefs and traditions. 
Current assets consist of cash or anything that can easily be converted into cash. 
D 
Debt financing is a strategy that involves borrowing money from a lender or investor with the 
understanding that the full amount will be repaid in the future, usually with interest.  
Designs is form of protection of the outer visual appearance of the product. The design 
protection encompasses the visual elements such as lines, contours, colours etc. Technical 
functionalities of parts are not relevant. 
Digital preservation is one of the technological approaches that can be used for preservation 
of cultural heritage artefacts. It is not only a way of preserving our cultural heritage but it also 
provides an easy tool to archive the material as references for education purposes, especially 
for the future generation. Digital preservation provides an opportunity for eternal existence 
and memory related to the existing cultural heritage. 
Digitization of cultural heritage refers to the dynamic and evolving interdisciplinary domain 
that encompasses philosophical, social, cultural, economic, and managerial aspects and 
consequences of the management of cultural heritage in the technological environment. 
Digitization facilitates the preservation of original heritage items in optimal circumstances 
and also provides a digital equivalent available for use by the public at large. 

https://en.wikipedia.org/wiki/Heritage_asset
https://en.wikipedia.org/wiki/Society
https://en.wikipedia.org/wiki/Sustainable_development
https://en.wikipedia.org/wiki/Sustainability
https://en.wikipedia.org/wiki/Cultural_practice
https://en.wikipedia.org/wiki/Historic_preservation
https://en.wikipedia.org/wiki/Tourism
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3D Digitization is widely used in the cultural heritage sector. It uses various 3D Scanning and 
Modelling software. It is a valuable process that in future should be definitely considered by 
the cultural sector. And provides conservation and preservation. It stimulates reproduction, 
research, education, exploration, cultural tourism and creativity. It provides virtual access to 
in many cases inaccessible contents. It provides access for persons with visual impairments. 
E 
Equity financing is the process of raising capital through the sale of shares. Companies raise 
money because they might have a short-term need to pay bills or have a long-term goal and 
require funds to invest in their growth. By selling shares, a company is effectively selling its 
ownership in return for cash. 
External exploitation is when the IP owner sells, licenses, or barters IPR to others in whole or 
in part. 
External financing is used to describe funds that firms obtain from outside of the firm. 
F 
Factoring is a financial transaction and a type of debtor finance in which a business sells its 
accounts receivable (i.e., invoices) to a third party (called a factor) at a discount. A business 
will sometimes factor its receivable assets to meet its present and immediate cash needs. 
Fixed assets are those that are not easily converted to cash. Typically, these assets include 
equipment, property, and factories. Because these assets take time to convert to cash, they 
cannot be relied on for short-term access to finance. 
Franchising is a form of licensing and a way to exploit the format and characteristics of a 
business. The franchisor grants the franchisee to use a particular business model by licensing 
a bundle of IP rights (Trademark, service mark, patent, trade secret, copyrighted work, etc.) 
for a certain fee. The franchisor also provides training, know-how, technical support and 
mentoring of the franchisee. The greatest element of value in a franchise system is, however, 
the right to use the franchisor’s trademark. 
Freedom-to-operate analysis (or clearance/infringement search) clarifies if a product or its 
potential commercialization infringes on other existing IP rights. The freedom to operate 
search is beside the prior art search the most often conducted patent search. 
G 
Geographical Indications (GI) is a sign used on products that have a specific geographical 
origin (e.g., a town, region, or country) and possess qualities or a reputation that are due to 
that origin. 
Grant is an amount of money to fund certain projects, usually received for academic, scientific 
or development work, or to further one’s education or to engage in charity work. Grants are 
non-repayable funds or products disbursed or given by one party (grant makers), often a 
government department, corporation, foundation or trust, to a recipient, often (but not 
always) a non-profit entity, educational institution, business or an individual. 
H 
Heritage assets are assets with historic, artistic, scientific, technological, geophysical or 
environmental qualities that are held and maintained principally for their contribution to 
knowledge and culture and this purpose is central to the objectives of the entity holding them. 
These can be assets like the arts, music, language, traditions, and stories that make up a 
community’s identity, character, and customs. Examples include heritage crafts, skills, 
cultural traditions and celebrations including religious ceremonies. 
I 

https://en.wikipedia.org/wiki/Financial_capital
https://en.wiktionary.org/wiki/disburse
https://en.wiktionary.org/wiki/recipient
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Immovable heritage includes buildings (which themselves may include installed art such as 
stained glass windows, and frescos), large industrial installations, residential projects or other 
historic places and monuments.  
Industrial property is one of two subsets of intellectual property (the other being copyright), 
it takes a range of forms, including patents for inventions, industrial designs (aesthetic 
creations related to the appearance of industrial products), trademarks, service marks, 
layout-designs of integrated circuits, commercial names and designations, geographical 
indications and protection against unfair competition. The object of the industrial property 
consists of signs conveying information, in particular to consumers, regarding products and 
services offered on the market. Protection is directed against unauthorized use of such signs 
that could mislead consumers, and against misleading practices in general. 
Intangible cultural heritage is a practice, representation, expression, knowledge, or skill 
considered by UNESCO to be part of a place's cultural heritage. Buildings, historic 
places, monuments, and artefacts are cultural property. Intangible heritage consists of 
nonphysical intellectual wealth, such as folklore, customs, beliefs, traditions, knowledge, 
and language. Intangible cultural heritage is considered by member states of UNESCO in 
relation to the tangible World Heritage focusing on intangible aspects of culture. 
Intellectual property (IP) is a category of property that includes intangible creations of the 
human intellect. There are many types of intellectual property, and some countries recognize 
more than others.  The best-known types are copyrights, patents, trademarks, and trade 
secrets. The main purpose of intellectual property law is to encourage the creation of a wide 
variety of intellectual goods. To achieve this, the law gives people and businesses property 
rights to the information and intellectual goods they create, usually for a limited period of 
time. This gives economic incentive for their creation, because it allows people to benefit 
from the information and intellectual goods they create and allows them to protect their 
ideas and prevent copying. These economic incentives are expected to 
stimulate innovation and contribute to the technological progress of countries, which 
depends on the extent of protection granted to innovators. 
Intellectual property rights (IPR) are tools that have been created to legally protect your 
intellectual property, that is, immaterial creations and technical inventions made of your 
mind. They can help you to keep your competitors at bay, to prevent copycats from copying 
your creations, and to obtain additional revenue from licensing your rights. 
Intellectual property (IP) infringement is the infringement or violation of an intellectual 
property right. 
Interest rate is the amount a lender charges a borrower and is a percentage of the principal—
the amount loaned. 
Internal exploitation is when the IP owner uses exclusively the IPR in his/her business or 
economic activity in order to produce new products/services, enhance the existing ones, set 
premium prices, benefit from the created barriers to competitive entry to potential 
competitors and so on. 
Internal financing is the process of a firm using its profits or assets as a source of capital to 
fund a new project or investment. It refers to the business generating funds from activities 
and assets that already exist in the company. 
Invention is a unique or novel device, method, composition or process. The invention process 
is a process within an overall engineering and product development process. 
Investment clubs consist of groups of private investors that pool their resources to invest in 
new and existing businesses within their communities. These entities are less formal in their 
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investment criteria than venture capital firms, but they also are more limited in the amount 
of capital they can provide. 
L 
Licenses essentially grant a permission to use a work under certain conditions. There are 
several types of creative commons licenses, some which allow the use of the work 
commercially. They differ further in the way of the creator attribution, the allowance in 
remixes or free cultural works. 
M 
Man-made environment is the environment created by humans. It includes permanent 
human settlements like villages, towns, cities, and transport and communication facilities, 
besides various other communities. 
Mezzanine financing is a hybrid of debt and equity financing that gives the lender the right to 
convert the debt to an equity interest in the company in case of default, generally, after 
venture capital companies and other senior lenders are paid. In terms of risk, it exists between 
senior debt and equity. 
Moveable heritage includes books, documents, moveable artworks, machines, clothing, and 
other artefacts, that are considered worthy of preservation for the future. These include 
objects significant to the archaeology, architecture, science or technology of a specified 
culture. 
O 
Orphan works are works that are still protected by copyright, but whose authors or other 
right holders are not known or cannot be located. 
P 
Patent is a type of intellectual property that gives its owner the legal right to exclude others 
from making, using, or selling an invention for a limited period of time in exchange for 
publishing an enabling disclosure of the invention. It protects technical inventions. 
Peer-to-peer lending (also known as crowd-lending) is a form of debt crowdfunding. It 
matches people who want loans with people who are potentially willing to fund those loans. 
The matching is completed via an intermediary, a peer-to-peer lending service, typically 
provided online. Borrowers list the details of their request (the amount sought and the 
intended use) on a peer-to-peer lending website. Lenders browse the website to decide which 
loans to invest in. 
Portfolio of IPRs is a collection of IPRs owned by a single entity, such as an individual 
or corporation. 
Private equity is an alternative investment class and consists of capital that is not listed on a 
public exchange. Private equity is composed of funds and investors that directly invest in 
private companies, or that engage in buyouts of public companies, resulting in the delisting 
of public equity. 
Property is a system of rights that gives people legal control of valuable things, and also refers 
to the valuable things themselves.  
Property law is the area of law that governs the various forms of ownership in real 
property (land) and personal property. Property refers to legally protected claims to 
resources, such as land and personal property, including intellectual property. Property can 
be exchanged through contract law, and if property is violated, one could sue under tort 
law to protect it. 
Public domain refers to creative materials that are not protected by intellectual property laws 
such as copyright, trademark, or patent laws. The public owns these works, not an individual 

https://en.wikipedia.org/wiki/Intellectual_property
https://en.wikipedia.org/wiki/Invention
https://en.wikipedia.org/wiki/Sufficiency_of_disclosure
https://en.wikipedia.org/wiki/Corporation
https://en.wikipedia.org/wiki/Law
https://en.wikipedia.org/wiki/Ownership
https://en.wikipedia.org/wiki/Real_property
https://en.wikipedia.org/wiki/Real_property
https://en.wikipedia.org/wiki/Personal_property
https://en.wikipedia.org/wiki/Intellectual_property
https://en.wikipedia.org/wiki/Contract
https://en.wikipedia.org/wiki/Tort
https://en.wikipedia.org/wiki/Tort


 

19 
 

author or artist. Anyone can use a public domain work without obtaining permission, but no 
one can ever own it. 
R 
Retained earnings are an easy source of internal financing to use because they are liquid 
assets. Retained earnings are the portion of net income that you have retained in your 
business and that is not paid out to the owners. 
Return on investment (ROI) is a performance measure used to evaluate the efficiency or 
profitability of an investment or compare the efficiency of a number of different investments. 
ROI tries to directly measure the amount of return on a particular investment, relative to the 
investment’s cost. 
Revenue streams are the different sources through which a business earns its revenue. A 
business takes into account all the different activities it performs in the market to generate 
revenue. These various sources of revenue are its revenue streams. 
S 
Savings refer to any income that we do not spend and put aside – we put the money away. It 
is the portion of our disposable income that we do not spend on consumer goods, but 
accumulate or invest. 
Stakeholder is anybody who can affect or is affected by an organization, strategy or project. 
T 
Tangible Cultural Heritage refers to physical artefacts produced, maintained and transmitted 
intergenerational in a society. It includes artistic creations, built heritage such as buildings 
and monuments, and other physical or tangible products of human creativity that are 
invested with cultural significance in a society. 
Trademark is an intellectual property right which refers to a recognizable insignia, phrase, 
word, or symbol that denotes a specific product and legally differentiates it from all other 
products of its kind. A trademark exclusively identifies a product as belonging to a specific 
company and recognizes the company's ownership of the brand.  
Trademark sign is the first part of the trademark which can be a word or logo or even slogan 
which you want to protect. 
V 
Value-added describes the economic enhancement a company gives its products or services 
before offering them to customers. Value-added helps explain why companies are able to sell 
their goods or services for more than they cost to produce. Adding value to products and 
services is very important as it provides consumers with an incentive to make purchases, thus 
increasing a company's revenue and bottom line. 

Value chain is a set of activities that an organization carries out to create value for locals and 
visitors alike. It is used to describe all the activities it takes to create a product or service from 
start to finish including design, production, distribution, and of course also consideration of 
IPR.  

- Conservation value would be, for example, that a historic building is improved in its state of 
preservation, 
- Economic value is the value that a person places on an economic good based on the benefit 
that they derive from the good. It is often estimated based on the person’s willingness to pay 
for the good, typically measured in units of currency. It would be that income is secured for 
employees. 
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- Social value is the quantification of the relative importance that people place on the changes 
they experience in their lives. It would be when a historic building can be used for the needs 
of civil society, 
- Cultural values are the core principles and ideals upon which an entire community exists. 
This is made up of several parts: customs, which are traditions and rituals; values, which are 
beliefs; and culture, which is all of a group's guiding values. It would be if a traditional craft 
was revived. 
- Ecological value would be the implementation of an energy-saving concept in a heritage 
site. 

Value proposition refers to the value a company promises to deliver to customers should 
they choose to buy their product. A value proposition is part of a company's overall marketing 
strategy. The value proposition provides a declaration of intent or a statement that introduces 
a company's brand to consumers by telling them what the company stands for, how it 
operates, and why it deserves their business. 

Venture capital (VC) is a form of private equity and a type of financing that investors provide 
to start-up companies and small businesses that are believed to have long-term growth 
potential. Venture capital generally comes from well-off investors, investment banks, and any 
other financial institutions. However, it does not always take a monetary form; it can also be 
provided in the form of technical or managerial expertise. Venture capital is typically allocated 
to small companies with exceptional growth potential, or to companies that have grown 
quickly and appear poised to continue to expand. 
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About LEARN-IP 
  
This training module is part of a digitally supported training programme for intellectual property rights 
valorisation in cultural heritage and cultural tourism sectors, developed within the European project LEARN-
IP - Intellectual Property Rights and Geographical Indication Training for Cultural Heritage and Cultural 
Tourism funded by the Erasmus+ funding scheme 2020-2022. 
 
All modules are created by the European LEARN-IP team of intellectual property legal experts, business 
developers, vocational training providers and players in creative industries, cultural heritage, and cultural 
tourism sectors based in five European countries: Germany, Spain, Romania, Bulgaria and North Macedonia.  
 
You can find more information on the homepage: https://learn-ip.eu/ . 
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