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Exercises 

Exercise 1 

Please identify for your field of work (heritage management or cultural tourism) assets that 
you think are unique to your region. Which of these assets are already used for tourism? 

Assets that you think are unique to your 
region. 

Which of these assets are already used 
for tourism? 

Exercise 2 

Which cultural heritage asset do you regard as specifically interesting for visitors to your 
region? 
Which cultural heritage asset should gain more interests from visitors to your region? 

Which cultural heritage asset do you 
regard as specifically interesting for 

visitors to your region? 

Which cultural heritage asset should 
gain more interests from visitors to your 

region? 
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Exercise 3 

Following the steps described in unit 3, please identify the potential cultural heritage or 
tourism assets that can be subjects to IPR in your region: 

Step 1. Identification of possible assets 

 What are for you possible assets?
 Create a list of experts who could help in the identification of possible assets

Step 2. Identification of the needs 

Identify the needs of the environment where you would like to identify assets: 

 Think about the theme (cultural, religious, gastronomic…) and possible target
group/s of either an existing product or one to be developed

 Check what kind of cultural or tourism products/brands are already registered in your
region

Step 3. Analysis of the existing demands 

 Think about what kind of tourists/visitors come to the area where you would like to
brand/register a product

 Analyse 3 or 4 similar products to the already identified product you would like to
promote/protect (same area, same target group, same theme) and think about what
would distinguish your product from the already existing ones

Step 4. Analysis of the legal framework of the country/region 

 Check if there are any restrictions for registering the product/brand you have in mind
 Adapt your idea to the current legalisation to avoid problems

Step 5. Analysis of the promotion channels 

 Investigate what channels are the most efficient to spread the product
locally/nationally/internationally

 List components of tourism supply in the area where you would like to promote your
product/brand: attractions, transportation, accommodation, activities, etc.

 These components will be in use by different types of tourists. Decide whom you
want to reach, which would be your ideal target group

Step 6. Definition of your product line 

Decide on the main characteristics of your product/brand 

 Theme and specific topic of the product/brand
 Specific location where the product can be found - for visits (tourism attraction),

attendance (event) or purchased
 Specific characteristics
 Features of authenticity
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Step 7. Identification of possible intellectual property rights 

 Try to identify some possible rights which you might use for your product.
 In the LEARN-IP training Module 3 you will find an overview of respective

instruments.
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