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Exercises 

Exercise 1: Check your marketing mix 

In subunit 1.5. You learned about the marketing mix as a precondition for IP generation. Which 
of the measures indicated there are already part of your marketing mix? 

Measure Partner/s 

Exercise 2: Create a value chain for a product or service 

In subunit 2.1 an example is given how to map a value chain. Transfer this example into a 
case of your own environment and try how far you get. Consider at every step if and how to 
include IPR. 

Exercise 3: Map your own value chains for cultural heritage 

Have you ever thought about mapping your value chains? This template will help you to outline 
and visualize it according to the four core elements presented in unit 1 / sub-unit 1.2: Creation, 
Production/Publishing, Dissemination/Trade and Exhibition / Reception / Transmission. Map 
your own value chain to better understand the values you might work with: 

LEARN-IP Value Chain mapping template 
Creation 

Example: Describe an example from your work 

Production/Publishing 

Example: Describe an example from your work 

Dissemination/Trade  

Example: Describe an example from your work 

Exhibition/Reception/Transmission  

Example: Describe an example from your work 
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Exercise 4: Map your own value chain for cultural tourism products or 
services 

The graphic presentation from sub-unit 1.3 can also be used for mapping value chains in 
cultural tourism. Give it a try and also think about roles of actors in the value chain! 

Exercise 5:  IPR for digital cultural tourism offers 

Digital offers will continue to play a major role in tourism even after the COVID-19 pandemic 
has been overcome. This raises new questions for IPR. In this exercise, try to grasp how you 
will deal with them and include the training content of Module 3 in your reflections.  

You digital offer What is the right IPR instrument to use for pro-
tection? 

Exercise 6:  Create a roadmap for an integrated approach of IPR in your 
value chains 

So how do you plan to integrate IPR into your value chain in the future? Think about this and 
create a roadmap as described in LEARN-IP module 3 (“Transformation of cultural heritage 
and tourism assets into IP”). 
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